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20 24  P rofile  o f Hom e  Bu ye rs a n d  Se lle rs

Ho u s e h o ld  Co m p o s it io n  o f Ho m e  Bu ye rs  19 8 1-20 24
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Sh a re  o f Ho m e  Bu ye rs  w it h  Ch ild re n  Un d e r t h e  
Ag e  o f 18  in  Ho m e , 19 8 1–20 24

20 24 P rofile o f Hom e Bu ye rs a n d Se lle rs

4 1%

58 %
55%

51%
4 5%

4 2%
4 6%

38 %
4 3%

39%38 %38 %38 %37% 35% 36%
4 1%4 0 %

37% 37%38 %37%
34 %35% 33% 31% 31% 30 %

27%

59%

4 2%
4 5%

4 9%
55%

58 %
54 %

62%
57%

61% 62%62%62%63%65%64 %
59%60 %

63%63%62%63%
66%65%67%69%69%70 %

73%

0 %

10 %

20 %

30 %

4 0 %

50 %

60 %

70 %

8 0 %

Ch ild re n  Un d e r Ag e  18  in  Hom e No  Ch ild re n  in  Hom e



Ra c e /Et h n ic it y o f Firs t -t im e  a n d  Re p e a t  Bu ye rs

20 24 P rofile o f Hom e Bu ye rs a n d Se lle rs

ALL BUYERS FIRST-TIME BUYERS REP EAT BUYERS

W h it e /Ca u ca sia n 8 3% 68 % 8 7%

Bla ck/Africa n -Am e rica n 7% 14 % 5%

Hisp a n ic /La t in o 6% 10 % 5%

Asia n /P a cific  Isla n d e r 4 % 8 % 3%

Oth e r 3% 4 % 2%

No t e : Re sp o n d e n t s  w e re  p e rm it t e d  t o  se le c t  a s  m a n y ra ce s  a n d  e t h n ic it ie s  a s  t h e y 
fe lt  a p p lica b le .
Th e  p e rce n t a g e  d is t rib u t io n  m a y t h e re fo re  su m  t o  m o re  t h a n  10 0  p e rce n t



Typ e o f Ho m e P u rc h a se d

20 24 P rofile o f Hom e Bu ye rs a n d Se lle rs

(P e rce n ta g e Dist rib u t ion )

*Le ss th a n 1 p e rce n t

20 24 20 23 20 22 20 21

De t a c h e d s in g le -fa m ily h o m e 75% 79% 79% 8 2%

To w n h o u s e / ro w h o u s e 7% 8% 3% 7%
Du p le x/a p a rt m e n t /c o n d o in 2 t o  
4 u n it  b u ild in g 6% 4 % 2% 3%

Ap a rt m e n t /c o n d o in b u ild in g
w it h 5+ u n it s 6% 1% * 1%

Mo b ile /m a n u fa c t u re d h o m e 3% 2% 8% 2%

Ca b in /c o t t a g e 2% 2% 4 % 1%

Ot h e r 3% 4 % 3% 3%

* Le ss  t h a n  1 p e rce n t



Lo c a t io n o f Ho m e P u rc h a se d

20 24 P rofile o f Hom e Bu ye rs a n d Se lle rs
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Dis t a n c e Be t w e e n Ho m e  P u rc h a s e d
a n d P re vio u s Re s id e n c e

(Me d ia n Mile s)
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P rim a ry Re a s o n  fo r P u rc h a s in g  a  Ho m e , 
Firs t -t im e  a n d  Re p e a t  Bu ye rs

20 24 P rofile o f Hom e Bu ye rs a n d Se lle rs

ALL BUYERS FIRST-TIME 
BUYERS

REP EAT BUYERS

De sire  t o  ow n  a  h om e  o f ow n 22% 64 % 9%

De sire  t o  b e  c lo se r t o  fa m ily/frie n d s/re la t ive s 14 % 3% 17%

De sire  fo r la rg e r h om e 10 % 4 % 12%
Ch a n g e  in  fa m ily s it u a t ion  (e .g . m a rria g e , b irt h  o f 
ch ild , d ivo rce , e t c .) 8 % 6% 8 %

De sire  fo r sm a lle r h om e 8 % 1% 10 %

Re t ire m e n t 7% 1% 8 %

De sire  fo r a  h om e  in  a  b e t t e r a re a 7% 2% 8 %

Job -re la t e d  re loca t ion  o r m ove 6% 2% 7%



P rio r Livin g Arra n g e m e n t o f Re c e n t Firs t -t im e Bu ye rs
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Bu ye r Us e  Ag e n t s
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14

Th e Mo s t Im p o rt a n t Fa c t o r Lim it in g  
P o t e n t ia l Clie n t s in Co m p le t in g a  
Tra n s a c t io n

20 24 Me m b e r P ro file

26 % 26 % 19 %
Exp e c t a t io n  t h a t  
m o rt g a g e  ra t e s  

m ig h t  c o m e  
d o w n



Mo s t  Diffic u lt  St e p s  o f Ho m e  Bu yin g  P ro c e s s  
b y Firs t -Tim e  a n d  Re p e a t  Bu ye rs

20 24 P rofile o f Hom e Bu ye rs a n d Se lle rs

ALL BUYERS FIRST-TIME BUYERS REP EAT BUYERS

Fin d in g  t h e  rig h t  p rop e rt y 55% 53% 56%

P a p e rw ork 17% 24 % 14 %

Un d e rst a n d in g  t h e  p roce ss  a n d  s t e p s 15% 36% 8 %

Sa vin g  fo r t h e  d ow n  p a ym e n t 12% 32% 5%

Ge t t in g  a  m ort g a g e 8 % 13% 6%

Ap p ra isa l o f t h e  p rop e rt y 4 % 6% 3%

No d ifficu lt  s t e p s 20 % 10 % 23%

Ot h e r 6% 4 % 7%



Me d ia n  P e rc e n t  Do w n p a ym e n t  b y Firs t -Tim e  a n d  
Re p e a t  Bu ye rs

20 24 P rofile o f Hom e Bu ye rs a n d Se lle rs
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All-Ca s h  Bu ye rs

20 24 P rofile o f Hom e Bu ye rs a n d Se lle rs
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So u rc e s o f Do w n p a ym e n t

20 24 P rofile o f Hom e Bu ye rs a n d Se lle rs

(P e rc e n t o f Re sp o n d e n t s Am o n g t h o se w h o Ma d e a Dow n p a ym e n t )

ALL BUYERS FIRST-TIME BUYERS REP EAT BUYERS

Sa vin g s 4 9% 69% 4 2%
P ro c e e d s fro m s a le o f p rim a ry
re s id e n c e 4 5% 4 % 58 %
Gift fro m re la t ive o r frie n d 8% 21% 4 %

Sa le o f s t o c k s o r b o n d s 7% 8 % 6%

4 0 1k /p e n s io n fu n d in c lu d in g a lo a n 5% 9% 4 %
Lo a n fro m re la t ive o r frie n d 2% 4 % 2%
Co m m u n it y/g o ve rn m e n t  d o w n  
p a ym e n t  a s s is t a n c e  p ro g ra m 1% 3% 1%



Bu ye rs  W h o  Ha ve  St u d e n t  Lo a n  De b t , b y 
Firs t -Tim e  a n d  Re p e a t  Bu ye rs

20 24 P rofile o f Hom e Bu ye rs a n d Se lle rs

ALL BUYERS FIRST-TIME BUYERS REP EAT BUYERS

Ha ve  s t u d e n t  loa n  d e b t 17% 32% 12%

Me d ia n  a m ou n t  o f s t u d e n t  loa n  d e b t $30 ,0 0 0 $30 ,0 0 0 $30 ,0 0 0



FSBO a n d  Ag e n t -As s is t e d  Sa le s , 19 8 1–20 24

20 24 P rofile o f Hom e Bu ye rs a n d Se lle rs
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Size  o f Ho m e  P u rc h a s e d  Co m p a re d  t o  Ho m e  Re c e n t ly So ld  

20 24 P rofile o f Hom e Bu ye rs a n d Se lle rs
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Size  o f Ho m e  P u rc h a s e d  Co m p a re d  t o  Ho m e  
Re c e n t ly So ld , b y Ag e  o f Se lle r

20 24 P rofile o f Hom e Bu ye rs a n d Se lle rs

SIZE OF HOME SOLD SIZE OF HOME 
P URCHASED DIFFERENCE

18  t o  34  ye a rs 1,60 0 2,0 0 0 4 0 0

35 t o  4 4  ye a rs 1,90 0 2,30 0 4 0 0

4 5 t o  54  ye a rs 2,10 0 2,20 0 10 0

55 t o  64  ye a rs 2,10 0 2,0 0 0 -10 0

65 t o  74  ye a rs 2,10 0 2,0 0 0 -10 0

75 ye a rs  o r o ld e r 2,0 0 0 1,8 0 0 -20 0



P ro xim it y o f Ho m e  So ld  t o  Ho m e  P u rc h a s e d

20 24 P rofile o f Hom e Bu ye rs a n d Se lle rs
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Ho m e o w n e rs h ip Tre n d s b y Ra c e in t h e La s t De c a d e

20 24 Sn a p sh o t o f Ra ce a n d Ho m e Bu yin g in Am e rica



Sn a p s h o t o f Ra c e a n d Ho m e Bu yin g In Am e ric a  
(VA)

W h it e Bla c k As ia n His p a n ic
Ho m e o w n e rsh ip Ra te 74 % 51% 70 % 52%

Sh a re Re n t e rs w h o Ca n  
Affo rd t o P u rch a se
Typ ica l Hom e

22% 14 % 34 % 22%

Sh a re o f Hou se h o ld s 
Re a ch in g Me d ia n Hom e  
Bu yin g Ag e

8 .2% 9.4 % 11.7% 13.2%

De n ia l Ra t e fo r 
Mortg a g e s

14 % 22% 16% 19%

30
20 24 Sn a p sh o t o f Ra ce a n d Ho m e Bu yin g in Am e rica



Sh a re o f o w n e rs w h o s p e n d m o re t h a n 30 % o f t h e ir in c o m e o n h o u s in g

20 24 Sn a p sh o t o f Ra ce a n d Ho m e Bu yin g in Am e rica

Ho m e o w n e rs h ip Affo rd a b ilit y Ch a lle n g e s Ac ro s s Ra c ia l Gro u p s

So u rce : NAR 
Ca lcu la t io n s o f 20 22 
ACS P UMS d a ta



28Source: Snapshot of Race and Home Buying in America 
https://www.nar.realtor/research-and-statistics/research-reports/a-snapshot-of-race-and-home-buying-in-america
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Ho m e Bu ye rs b y Me t ro p o lit a n St a t is t ic a l Are a

h t tp s://w w w .n a r.re a ltor/re se a rch -a n d -
sta t ist ics/h ou sin g -sta t ist ics/h om e -b u ye rs-b y-
m e t rop olit a n -sta t ist ica l-a re a

https://www.nar.realtor/research-and-statistics/housing-statistics/home-buyers-by-metropolitan-statistical-area
https://www.nar.realtor/research-and-statistics/housing-statistics/home-buyers-by-metropolitan-statistical-area
https://www.nar.realtor/research-and-statistics/housing-statistics/home-buyers-by-metropolitan-statistical-area


h t tp s://w w w .n a r.re a lt o r/b log s/e con om ist s-ou t look/g e n -z-a n d -m ille n n ia l-
h om e -b u yin g -h o t sp o t s-w h e re -you n g -b u ye rs-a re -p u t t in g -d ow n -roo t s



32 h t tp s://w w w .n a r.re a lt o r/re se a rch -a n d -st a t ist ic s/h ou sin g -st a t ist ic s
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fa ce b ook.com /n a rre se a rch g rou p

@NAR_Re se a rch  

w w w .n a r.re a lto r/b log s/e con om ist s-o u t look

in st a g ra m .com /n a rre se a rch / 

w w w .n a r.re a lto r/re se a rch -a n d -st a t is t ics

Fin d Re p o rt s a n d Fo llo w Us

http://www.nar.realtor/blogs/economists-outlook
http://www.nar.realtor/research-and-statistics
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